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1.0  INTRODUCTION

TR ANE F2 9% T4 MMed T ‘communis’ (¥F TFo, TF Y TIHET FAT
1 ‘eeMelfsT FAT| NIEE TSNS A, (AN AR—FE I IFMT FI© &F
AR @RTE 5T, © A© TE] IR IFF INSI@E [AEd IoT T @337
O, THTelE @SN FAE Ty fF7 GNfdd T (FRITO! AFT TP, I
T2 WEF, TN ToF T @I [FF 897 93799 fpfe 3 fbar CAE FE|
R Ifed A Io @ BT 1 TeET NFE, Smd (@ENES8 $eR S H|
QAEMEATSR  AfFeRE, A I[6T M9 I @B 8F FE, 6 Sender/ Source
a3z RAfT o1 s FE, f6fa Receiver AT #fFfbw | pifafee fifsa fAorss (sfas
MFPERT ©IF  “Mass Communication Theory” 2@ FMABIE I8 WS
PEGR:

“The process that increases commonality but also requires elements of
commonality to occur at all.”

q@F e el Aoy 9@ (@ @EEsE w@wile FEE
(B FE®A| 97 N o JHE@T 972 NIEF FAFONT o 58]
AFoa AN AdANeF B, TES WHSTA  (S»8v) a7, AfF
FIO T T FERE; (ISENE Sod e (FEEE @iFe 27|
fofa aftw aer@ i FEfEr:

“Who says what in which channel to whom with what effect?”

9 Channel T© (AN AHHE (TR TR, AT @ M ©F1, R fFJ7 sTomamems
Mol (@58, (Bfife ™ I A=Al Effect =R (R NHTET (JRTST, 1
AN Wofd $a® BT John C. Merrill 933 Ralph L. Lowenstein-a
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“A meeting of minds, a bringing about of a common set of symbols in the
minds of participants — in short, an understanding.”

1.1 LEARNING OUTCOMES

After reading this unit you will be able to:

e analyse communication, its process and need;

e  describe forms of communication and effective communication;
e development of communications media;

e differentiate between conventional and new media; and

e interpret how media plays a role in social construction of reality.

1.2 NEED FOR COMMUNICATION?

BT BT SIEE T AAF 972 IFIER MR SF 930 TqO| 972 79 §iF AFafagerd e Tow@d
M FEMAB FE, @F OB MAOT THF TE (FFF TF, A FFET o1 B3FF T3 (@1 qRABTS ©fwd
TR T FE, [FF CMENfemg o5 IF T O I Tofmd ST (FRIT STET N8I I FEd Sons
a3 TefFF ITfee 8 TR IFBE, FIFT TqF THIE M| (F TolTF A2 FR[I NF© F T,
©IF I, fo57 ST AR A-R @ AT (@A

1.3.1 Communication Process

QTS a%a a6 JfFT, 79 @ o YT W AR T MIERFENE N AFRIRE, CFRFESE AW -0 27|
(993 T TRAFIAT NG A9 ¥EF, 9o 99 oY TfesTe Afowmed 899 fofe @ @ I of| R AloweSE@F
TIET (FFF T @@, OM62 (7 FFe! AT SRR F@ (w71 JoaR, AENEAEE AF06 AHET FHET 5@
RO TE:

“A cyclic process of sharing of experiences between two or more participants”
A (A AT (TN AFAT (TR (@A AFIT 5EG ENETS Sme T@® — (579 (S), 6T (M),
B (C) 932 IRF (R)— I SMCR (@EMATST Aod Jv8 SMf7fbw| fawa Srrefe (Fig.1.1) 3w 3@ 3, [Fena

AT A6 s@FE IfFam 56:
—————

Channel (language/mass media/gestures)

Decoding
Interpretation

Encoding

Interpretation COMMUNICATION PROCESS :
Decoding Encoding
(SENDER) (RECEIVER),
(feedback) (feedback)
<~ Message
- “—



(FF (TBENAB BF FEF I3[0 T MONAT TRI I8 TEF T (e e 3fer
G 12 e, TOM T=™ (R TF© IS TT (FFF TFTT FF@ G I3% channel
TR O’ TR T TF] T8 TOWET 27| channel, SRS IST TONNE TR TG
M STRTRT, ST, S6 (01, (Re A, fiF 8 J6iF| TF (F9F (FIET TS
TEFT IR IOT TOE, O IzF e B JAIE GG FES, T TR FEF
CIfod M @R 932 O R IBE ASfFTM OF N ITEFC FE AE
(TR IR AW 93 A A FTMR T feedback, T AENACE A=
9316 Sl TIMH| feedback (RN, SHAHL! (A FNT IR TAR F A1, SRET
a5 (FFET ERTILE Y 57 F J1 Foae S=eE ST, (F7F T SO IRF
IR IRF TF S (TFF|

Effective Communication

I aFo @A ToNre A% (o I, 9302 (o@ FNFT IO [@eal
FA] 2T SURATEET, I (FEAT TOAfOF (de] 81 SEET A (SHEGH
oI (Of6 fite Tgm FA@ FHA T, ORCT OF (@ENEINE FRAFT I (@ =A|
I, 936 3 17 IRT-N 7 FFFmE Toddel I [{Ee s8iFerd @x,
fF® @ sfafte T[ET F CME J1 ©F IR-NFTE FENETT B1F F®
IFR, e arfafte 3fea ¢ife @71 a2 4t Surrad (@2 MR (¥, T a3%
STRAFIRE T TF2 ANE (@A FF; 92 33 @ s Form szowat
(FAEF e TR TRIFET F@ SSHA SRS I " T [
freTs TER RS FE TROFE Feol AeALFONT OITTE IO WGl (TF|
@ @EMEBE G302 FFT IO T, TG STFE I Ay (IFF (o1
TSN FEMEE 3F CHR @& IBH FHFEe! (@R I 232 fefim—e
T AN AGIITe AFTe0d FIieFe ¥ TGe F a1 At afsfFmans I 23,
TN (@ MA 1 AT/IRET FOF T | 9F6 @RI IBT F AST TROF R
HEy SR I, MR afelFm e afeflFm o oma fens, @feans a=ET
fAReR | T3 @@ FN IEAT NG FEAF WF TS (WA A AT, SN
a5 @feame ASTHEI, F1FT @AM TS TST MSIT I(®R ATl IAA (FTAT
@ FrET STRIGEGT SIS 99 FEE O TS (B8 FE, o3 afp
foans Ffsfam, T b1 Frg@s afe wEag OF FNEE ST 9] (1
@ @O FFT| ARE, IV (FAT (BB (SLINFT J@R FE J—
FSHOFT T I 9@ @b T Fa1, 51 (@1 a33—exd oo T80
FSIFHAT T T, FIFT (@M ©IF 397 (I JoF (Faw =naf| Barriers
to Communication

QBN g fQAfte sfeagael F@® I 97 FIRF(EHE] TR FA© A ASEN
Aoy 4ET WO M TATFEANT I IARFe TN STAFRT T @SN FTI
QAT 6T fFFe 2@ (W@ ME (18, IO AN AFIGT AN [HCH

FECT) | T4 T o0 (FATT TS M 95 HI6S T 3T (I ST
A IBF TN I AF AT

Communication: Concept
and Process



Introduction to Communication e  TNNIT A3 AFHH JeTHFO], FIFTT MOWF JGT ARG 956 Hifve
Y AF, T W o @A IBT 9290 Fa© FHF | I Hodghded TP (@FHEIETST SRS 3
TReF IS FTA@| SAPE I G2 NFEH o ME: HolsF (S Ma [T, I SRoFEl JA© E 1),
TR (T TR T CMeWE F= HRE a8 I TR I @& 8 ST ST 907 fod) | N3
HeTFFOISEN® TWe H© T e [EmmE:

® Noise: FIT3 FHA3 AP @A =@ Im 0T THF Afde @ IB8IT SRe-TRFIA FEFe ME

@ s[© O, ORE FSF I IS ©f ©/F IR 'noise' W@ @ ATE, @A (T8 SEE@d

FEERte [y @ coms a8 [Fafed YR 2@ ME 97 o[ TobfHe 37 8T @1-8 T=e
T ®

Perception set F: 9FH Mg THEF N&y, [T 936 I0E AV @RIF J7906] (O IFE| SIRITEFT, (FS
FS @@ Mg [F@PIE I I W o [T FES IR Omd 1R M e 2feqns Afewel T@@RI AN,
AN A AT IFT AT TOT ST FEF ), FIFA 9F2 55 J] AEIT S0 Afooee] TEESHE J18 e |
9% FJFSNF perception set I 2| FfGrem Afowe], W,W 9T AASE IS fSFOE FE perception set-
9T WS TRFT NFE, TF T 9F6 6T NFEF 89T THF Fo T (Hee M

g TeT 8 HE: ASENS AN FIFT WO TME, T & (FET 0T TFFe ToF (Hee T 1

Information filtering: SRIFTAET TS BYAG IR TRT T2 FE, (TSN OWF FNR AFFNT I S 4ol HIFeN
8 M@ JFs & FEI OFT aNT o (G (HE (M9 972 IfF O SEH] FEF, T A6 AF3 95T ATIGF
feTFF T WG|

Check Your Progress 1

Note: 1) Use the space provided below for your Answers.
2) Compare your answers with those given at the end of the unit.

1. Describe the process of communication.

2. Explain the barriers to communication.

10



1.3 FORMS OF COMMUNICATION

QAT F, For@ a6 IHFT 7 93 F F IRE 97 FRIMEOI IN TF ©f TR 54, 12 IF3M0 FE @A foF
fom FeT fapTe ¥ ©f o "3 SFYA| IM3 AR el SR IERT Ao TR TR [RAfeTerE
AfAfte, 893 2WeT AR FAF3 97 A6 (TN NS M| @S fem™es@" WMo (@IEEE Ho e
F AQAR: FAE-IEse FAENI: A6 5 9F $FET FENIET (T A@ AFG AR A0, ey s
(FFF 93 TROFIEH A TR-@ENEE JT A-TAERAT A AHbS| e A I I a7 aF6 TIFE
SAIRA |

Interpersonal communication: 93 (IS 6 IALTIRIFIAE N "G 973 [{ferrafe m q1 WT?@TW RE)
ME A TAEE A NI TENET, FIFT (FFF TIHAR A FHAT (N® MET R ARG A6 9F (F 9F
QBT (F7F SRR (ReAT (11, ©fF, [F AfeafE 2onf) 8 *AE@FT Fae ME, I (F TRIF1ET
QR (PEG 4% T&T I 0= ©f AW GIeR (@RI 2@ F A, 67 3@ S 819 "NeqT IF| =y
@ Tollde FAT 4R @RIAR W2S ¥ 932 TIWR qfP, TN 8 W@ T TRFEE ofs aEeR
M FAE fge T aF | A6 dyadic communication AETS bS]

Group communication: 95 interpersonal communication-93 3%5 NI AR 9AF [Hfow@ FRIGE] @ ST
Sf%e, (RE SRTERFHAT TR AIRE AISENE [AETE 57T IR @ TH| 3 FEIEAB I2 T
FRFT, FANT e FHE I=, AFIFPT 972 FEme, 932 A6 FHFT FIFT 94T TFOT T T G
ST AME | A7FT (TN 956 TS TF 2, A0 TNHTS 959 (o] N9 2, ey Tera ;s @mmsr
HAFT F(EAI

TN FESAEE: At R yFER FRSAE I I TerReE TR AfFefe 23,7 IRBEE RBFa &
AR 9FR T 9F0H ?EWT?[ TFT IR TR 92 4FEd (@RS newspaper, radio, television 993 internet
a7 el TN A TIET TFEE W 92 (F@ T3T 8 TRFIE I 8 A TAEFONE e AF | CSRT
sart a3 f[¥fta @hma w3 A FheqeTE sfefrn 87, yda a3 FEfie =31 Ta@a Sfafie cmmamsE
fafey = fAfed @EEE (@G FHEFA| AN IVSA@ETME AT TRERA [Age 3 T FHFA R
TS T NS A(GFS FAEMIEI| SIRAT T, g (AT NN TEF TET FAE Ao FAE Sy [Ieare
8 F6F STAGE SIE O, IF Iy I STF I72F IMTerREs| ITH, FE] Tfed Aeae Fge AH{Ted
ANE—TNT T TOTEH (Fa—olF HfETesld Tard s, IR AR/ &F FENAB, @S @ Ty
Rel

1.4 DEVELOPMENT OF COMMUNICATION MEDIA

T TS @B 3 (TENEE AR F5 o], 93 ToF oo fofore SiTerrd F7e T RS NE (F13
cIfdfS®sr el 911 Communication: Conceptand Process (&, IET (FBMGE NE A3 F90 O] TETA T S5, AT
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TE IR Food qEI AR OF TIF fSfe F@I MG, T F1= Jo ST 8 o R oF AWF fawnfa fiwT) ag9g,
FIF F® Fo S AR ©f FTE W@ REe © 9 TOE, I F® [WEE @ W aw G SaeE @R
8@9‘[\51( ™ TH| (Ao THIET fofde 92 o THIET IS fofre Fa1 x@e Pre agricultural
societies: (R (=I5 (ST feT AT THH© F SAF NEHE FENTST FF© IR IR Fo FFE 8 A MR foeT
T

Agricultural societies: T¥ FAFE BF @ ST 9z F70, (AE T 37 472 ST TS 908 27 IS TFo
3 Sfod TNSF FOET @ o@ o¥a8 SO @R Fern T Gawg (3@

Industrial societies: 3f6 e T F5T 92 v8¢¢ WFH Fol NARF THER SEAAGEH IRET TSI M 97 61 |
9T HE IR RIER e TS & T, FET AT I MO (AT 2001, O AR B Hfed R N wo
RIME] 8T 3F1 FIF S0 T 8@ g AR g T3 (Fhlee 2F RARE, IF HE I (N@F RE J
SAETe BF W AT P vl FAR FRAPET 6@ @ 8FeId T A

Information society: $»00-98 T@F Ao Flo JHaIE oNfefed TNET AIER G| ©F Tora FORE (@
O R, JRATT IRFRT ANAfe afTF JE T, IF TN TEEET SFE ACH GF A@F (@G IF A IR
236 eyl IRAFR & IFISOR, I 83 Moy, afFAETessd ¢ [Feard v TR T 8P|
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3T (R A7 HEn 3 fofbsms R 93fE Fraze =1 9xw 748, ST
A (AR STARFISTETST L, STerEns FrorE [FFT e FE® 9] T6fie 3
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Introduction to Communication Check Your Progress 2

Note: 1) Use the space provided below for your Answers.
2) Compare your answers with those given at the end of the unit.

1. What are the different types of communication?

2. Information is power-elaborate.
3. Identify the different media categories.

1.5 MASS COMMUNICATION: THE
CONVENTIONAL VIEW

fSamfae 93 THERE (el TEAE TR FAR G, AR SFE] ©F (@FET a3 SR(AIfeF N (FIEE
fAEET IR 81 FE

foamfae @PMETE @RE: SRET SAEEEeE 3iEet e SdeTe E @ FFel @nEefe aF%
9FF O (V@ AT Tm, IR 97 TREE TER] A FER AP 932 [{Afta (e IemAE MEE IR CTRE
el (TR TTe R 471 76, o A 7|1 1fHEhe @@ 5y axr Fae 7@ ey [y faes emr
e TR A aR fAed $ STNIEEE (IR AT FH1 Sfbe 1 A, oGl F Seied SETeRys 26T
fbe; OFT (TeImd IW I3 Fere (ofie TRRF & Jear oF Ffeame sy ¢BFm RNER F§ FaeT
TR FIfSTE SETenfe A T@el Fated| 93 FIHRFEE INEE BSTE (BRAER 932 SEEH]6 HEReR
FHEM 3 271 IISM ofFafde e (SR Sorg (e & 13%), SN fod WARE@ 432 TW 933 gf¥ef teofF
IE A[FT HOMOd IF HAEE PFPOY (ofd FAN 97T (FENACE ASfFAT s = 992 @ (ei 89 (78IT 7@
a1l

Conventional media economics: 9% (@FESER SN, STREER o¥qifes aF fox &maT RS FAO| AP TR
S (F, ST BE A fF@e (3@ T AR S A Io @, GRfeTas wfEma I8 378,



GffeTa BTEEa 3 (Ff6: FGN (TRPs) I (@ 3@, T/ ©o ([ Tooad & 999 a6 Tofhe T3,
fFBPE T AT oS NSTE Io @R 8T 7F T@FE el TIFEEE Taeeeld a8 FAT el Al FET
SEE IONET bRl S Koo Fa1 wer

1.6 MASS COMMUNICATION: THE CONTEMPORARY
VIEW

SFTA (TEMATT: AP ARfad STTFENATE (I GRS ApE] oS S, o7 7 SHEET To/™ (| Feds
= fAfed agfeq TR 935 3fFT I8 @ 9372 e (@ [(fey ¥ama Se e 839 AT IW 4 a6
FRIET TH O A3 T2& FA1 | PS03 IF3 56 TR, SR IBEE (SIF]-F4d FE QEI=| 38
O TGS B, SRy fAEme 53, S8 (@ sEnfee 8 WIe, (ARS8 aE3 (@ 9%a% S S W
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(CERTS fHema G0 ol ROME (© (TA@A| SURARSF, OFT 9347 fqoma SFIMRG 3T 35 o Fae
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THEFFACE T3 IS FE I

1.7 MEDIAAND SOCIAL CONSTRUCTION OF REALITY

ST 3T T BIWF FwmME] Fae SHE SFFIH TP Mo FH©, 14q3 FET (R TolF IO @RI I
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AT TAIGE ol 2T (R AFIOIF TTIFT (I6T CNOTW N SR ©lwd geet (@ g 4@ a6 9%
¥a@d IPe IEIel, (6T SR 9% g S @ SFrE IE—EE © bR R FE edW 8IE (B,
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Check Your Progress 3

Note: 1) Use the space provided below for your Answers.
2) Compare your answers with those given at the end of the unit.

1. What do you understand by media convergence?

2. How do you view the media construction of reality?



1.8 LET US SUM UP

e a8 e FEFT 5 F19 FAF Iferfe 3T, IMS wma i
TR e tofd FAT @ At IEmE, W@ 83 fdT (W, OE]
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AT AT @ 93 TS 954 FIO@E {o0%, IF 3577 Wiy V7@ &
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R, A ARSI 8T | AAIST T STHINCRG 9T FAER TS 77|
SIIA® AMME S @@ 93 (E 3T 29, e BAReTr 8 St awE

92 BIES (NS FF0@ M F a1

1.9 KEYWORDS

Communication : Exchange of information

Conventional media : Media like newspapers, magazines radio and

television

Convergence : Combining of technologies to make it consumer-

friendly in the media market

New media . Internet based media

Mediated reality : Media construction of reality that is different from

what exists in the society
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ANSWERS

Check Your Progress 1

1.

The sender sends the message to a receiver through a channel. When the
receiver transmits his reaction to the sender it is called feedback. The
communication can be verbal or non-verbal.

The barriers to effective communication are: Inconvenient timing, information
overload,

Technical issues in the form of physical noise, language- vocabulary and
semantics and psychological noise in the form of perceptional differences,
lack of trust, jealousy and information filtering.

Check Your Progress 2

1.

The different types of communication are intra-personal, interpersonal, group
and mass communication.

People who have better sources of information are more resourceful, rich
and strong in any society for that matter. They wield power and control.
Others respect them.

The conventional media are newspapers and magazines, radio and television
besides cinema and folk media. The new media re internet-based media
platforms. The other classifications are: Print media- newspapers and
magazines, electronic media- radio and television, in addition to folk media
and new media. Often films fall into their own category.

Check Your Progress 3

1.

Convergence means merging of technologies and producing more than one
kind one different kind of output. It makes the media content use simple and
the media market consumer friendly. The mobile phone can be your radio,
TV and internet besides being a phone.

Social construction of reality means the portrayal of reality presented to the
audience the way media looks at it. It can be a distorted reality presented
by the media with a certain agenda to promote. The agenda can be to make
more profit through sensationalism or it can be stereotyping of certain classes
of society.



